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ABOUT THE BOOK

FROM THE PUBLISHER

  If you find yourself getting fed up and frustrated with other Guru Jambheshwar
University of Science & Technology Hisar book solutions now mehta solutions brings
top solutions for Guru Jambheshwar University of Science & Technology Hisar  
BUSINESS RESEACRH METHODS   contains previous year solved papers plus
faculty important questions and answers specially for Guru Jambheshwar University of
Science & Technology Hisar .questions and answers are specially design specially for
Guru Jambheshwar University of Science & Technology Hisar students .

 

  Please note: All products sold on mbabooksindia.com  are brand new and 100%
genuine
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 New addition fully solved
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FULLY SOLVED BOOK LASY 5 YEARS PAPERS SOLVED PLUS GUESS
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UNIT -I
Introduction to Research: Defining Business Research, Types of Research; Scientific
Method, Theory Building, Type of Variables; Research Process: Problem Definition,
Exploratory Research.
UNIT –II
Research Designs: Concept, Need and Types of Research Designs; Survey Research:
Nature of Surveys, Errors in Survey Research, Personal Interview, Telephone Interview,
Self-Administered Questionnaire; Observation Methods; Introduction to Experimental
Research.
UNIT -III
Sampling Design: Census v/s Sampling, Sampling Methods, Determination of Sample
Size; Measurement and Scaling Concepts, Attitude Measurement, Questionnaire Design,
Basic
Concepts of Reliability and Validity.
UNIT –IV
Data Analysis: Descriptive Statistics, Univariate Statistics; Bivariate Analysis: Test of
Difference, Measures of Association; Introduction to Multivariate Analysis; Report
Writing. 
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