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ABOUT THE BOOK

FROM THE PUBLISHER

  If you find yourself getting fed up and frustrated with other Bharathiar University book
solutions now mehta solutions brings top solutions for Bharathiar University
Organizational Development book contains previous year solved papers plus faculty
important questions and answers specially for Bharathiar University .questions and
answers are specially design specially for Bharathiar University students .

 

  Please note: All products sold on mbabooksindia.com  are brand new and 100%
genuine

 

 

 Case studies solved 
 New addition fully solved

 last 5 years solved papers with current year plus guess
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FULLY SOLVED BOOK LASY 5 YEARS PAPERS SOLVED PLUS GUESS   

 BRAND MANAGEMENT

Unit-I 



Concept of a Brand – Evolution, Perspectives, Anatomy, Types of Brand Names, Brand
Name Associations, Brands versus Products, Advantages of Brands to Consumers and
Firms. Brand elements: Components and Choosing Brand Elements, Branding Challenges
and Opportunities. 

 Unit-II 

Brand Positioning – Basic Concepts – Alternatives – Risks – Brands and Consumers –
Strategies for Positioning the Brand for Competitive Advantage – Points of Parity –
Points of Difference – Buying Decision Perspectives on Consumer Behavior, Building a
Strong Brand – Method and Implications. 

Unit-III 

Brand Image, Image Dimensions, Brand Associations and Image, Brand Identity –
Perspectives, Levels, and Prisms. Managing Brand Image – Stages – Functional,
Symbolic and Experiential Brands. Brand Equity – Sources of Equity. Brand Equity
Models, Brand Audits. Brand Loyalty and Cult Brands. 

Unit-IV 

Leveraging Brands – Brand Extensions, Extendibility, Merits and Demerits, Line
Extensions, Line Trap – Co-branding and Licensing Brands. Reinforcing and
Revitalization of Brands – Need, Methods, Brand Architecture – Product, Line, Range,
Umbrella and Source Endorsed Brands. Brand Portfolio Management. 

 Unit-V 



Brand Valuation – Methods of Valuation, Implications for Buying and Selling Brands.
Applications – Branding Industrial Products, Services and Retailers – Building Brands
Online. Idealization of Foreign Brands and Taking Indian Brands Global – Issues and
Challenges. 

Details
1. Books by courier

2. Delivery in 5-7 days

3. Courier india only

4. Rating of product : largest selling

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

