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ABOUT THE BOOK
FROM THE PUBLISHER

If you find yourself getting fed up and frustrated with other M D U
UNIVERSITY book solutions now mehta solutions brings top solutionsfor M D U
UNIVERSITY Marketing Management REPORT book contains previous year
solved papers plus faculty important questions and answers specially forM D U
UNIVERSITY .questions and answers are specially design specially forM D U
UNIVERSITY students.

Please note: All products sold on mbabooksindia.com are brand new and 100%
genuine
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FULLY SOLVED BOOK LASY 5 YEARSPAPERS SOLVED PLUS GUESS

UNIT -l

Introduction to marketing: Nature, scope, core concepts,
tasks of marketing management, and cor por ate orientation
towards marketplace; marketing environment; marketing
resear ch and information system; developing marketing
strategy and plan; ethical issuesin marketing.

UNIT -1

Understanding consumer and business markets:
Consumer buying decision process in consumer and
business

markets,; building customer value, satisfaction and loyalty;
managing customer relations; Market segmentation,
targeting and positioning approaches to deal with market
competition; tools of product differentiation.

UNIT -I11

Product and pricing decisions. Product life cycle, product
mix and product line decisions, new product

development process;, branding, packaging and labelling
decisions; pricing objectives, deter minants of price,
pricing methods and strategies.



UNIT -1V

Promotion and distribution decisions. Promotion mix -
Advertising and sales promotion; public relations,
personal selling; Channels of distribution: functions of
Inter mediaries, channel design decisions, selecting channel
members, channel management; wholesaling and retailing.
Contemporary marketing trends and issues. Globalization,
consumerism, green marketing, digital marketing;
evaluation and control of marketing effort; reasonsfor and
benefits of going international; entry strategiesin

Inter national marketing
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