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ABOUT THE BOOK
FROM THE PUBLISHER

If you find yourself getting fed up and frustrated with other M D U
UNIVERSITY book solutions now mehta solutions brings top solutionsfor M D U
UNIVERSITY Agricultural Input Marketing and Post-Harvest Management
REPORT book contains previous year solved papers plus faculty important questions
and answers specially for M D U UNIVERSITY .questions and answers are specially
design specialy for M D U UNIVERSITY students..

Please note: All products sold on mbabooksindia.com are brand new and 100%
genuine



¢ Casestudies solved
¢ New addition fully solved

e |ast 5yearssolved paperswith current year plus guess

PH: 07011511310, 09899296811 FOR ANY problem

FULLY SOLVED BOOK LASY 5 YEARSPAPERS SOLVED PLUS GUESS

Agricultural Input Marketing and Post-Harvest Management

UNIT—1

Agricultural input marketing — meaning and ; of channels for

input marketing; Agricultural Inputs and their types — farm and nonfarm, role of cooperative, public and private
sectors in agri- input marketing, Seed- Importance of seed input; Types of seeds- hybrid, high yielding and quality
seeds; Demand and supply of seeds; Seed marketing channels, pricing, export import of seeds; Role of National
Seed Corporation and State Seed Corporation

UNIT -1l

Chenmical Fertilizers- Production, export-import, supply of chemical fertilizers, Demand/consumption, Prices and
pricing policy; subsidy on fertilizers; marketing system — marketing channels, problems in distribution, Role of
IFFCO and KRIBCO in fertilizer marketing

UNIT -1l

Plant Protection Chemicals- Production, export/import, consumption, marketing system — marketing channels:

Farm Machinery- Production, supply, demand, Marketing and distribution channels of farm machines, Agroindustries Corporation and marketing of farm machines / implements/Equipment
UNIT -1V

Importance and scope of post-harvest management of major cereals, pulses, oilseeds, fruits and vegetables in
Indian Economy; Production and utilization of major cereals, pulses, oilseeds, fruits and vegetables; Present status
of food industry in India and emerging scenario; Factors affecting post-harvest losses, Problems in marketing of
processed foods, Government Policy, BIS standards for various processed products, Quality standards for
domestic and international trade

Details
1. Books by courier

2. Delivery in 5-7 days
3. Courier indiaonly
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