
mehta solutions - Phone: - Email: sales@mbabooksindia.com

  BRAND MANAGEMENT

   Brand: Mehta Solutions
Product Code: 17IMG24GI2
Weight: 0.00kg

Price: Rs550  

Short Description
MAHARSHI DAYANAND UNIVERSITY ROHTAK (HARYANA) BRAND
MANAGEMENT

 

 





 



 

 

 
 

 

 



 

 

Description

 BRAND MANAGEMENT   SOLVED PAPERS AND GUESS

Product Details: MAHARSHI DAYANAND UNIVERSITY ROHTAK
(HARYANA) BRAND MANAGEMENT
 

Format: BOOK 

Pub. Date: NEW EDITION APPLICABLE FOR Current EXAM



Publisher: MEHTA SOLUTIONS

Edition Description: 2021-22

RATING OF BOOK: EXCELLENT

  

ABOUT THE BOOK

FROM THE PUBLISHER

  If you find yourself getting fed up and frustrated with other MAHARSHI
DAYANAND UNIVERSITY ROHTAK (HARYANA) book solutions now mehta
solutions brings top solutions for MAHARSHI DAYANAND UNIVERSITY
ROHTAK (HARYANA) BRAND MANAGEMENT    book contains previous year
solved papers plus faculty important questions and answers specially for MAHARSHI
DAYANAND UNIVERSITY ROHTAK (HARYANA) .questions and answers are
specially design specially for MAHARSHI DAYANAND UNIVERSITY ROHTAK
(HARYANA) students .

 

  Please note: All products sold on mbabooksindia.com  are brand new and 100%
genuine

 

 

 Case studies solved 
 New addition fully solved

 last 5 years solved papers with current year plus guess

 

 PH: 07011511310 , 09899296811 FOR ANY problem



 

FULLY SOLVED BOOK LASY 5 YEARS PAPERS SOLVED PLUS GUESS

BRAND MANAGEMENT

Unit-I
Branding concepts; branding challenges and opportunities; brand equity concept;
strategic brand management process; customer based brand equity; building a
strong brand and its implications; identifying and establishing brand positioning;
defining and establishing brand values; internal branding
Unit-II
Choosing brand elements to build brand equity; designing marketing programs to
build brand equity: integrating marketing communication to build brand equity:
information processing model of communication, marketing
communication options, leveraging secondary brand knowledge to build brand
equity: conceptualizing the leveraging process, country of origin; co-branding,
licensing, celebrity endorsement, sporting, cultural and other events
Unit-III
Developing a brand equity measurement and management system: establishing
brand equity management system; measuring sources of brand equity – capturing
customer mindset: qualitative research techniques, quantitative research
techniques; measuring outcomes of brand equity; capturing market performance
Unit-IV
Designing and implementing branding strategies: brand-product matrix, brand
hierarchy, introducing and meaning new products and brand extensions; managing
brands over time: managing brands over geographic boundaries and market
segments 

 

Details
1. Books by courier

2. Delivery in 5-7 days

3. Courier india only

4. Rating of product : largest selling
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