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If you find yourself getting fed up and frustrated with other MAHARSHI
DAYANAND UNIVERSITY ROHTAK (HARYANA) book solutions now mehta
solutions brings top solutionsfor MAHARSHI DAYANAND UNIVERSITY
ROHTAK (HARYANA) INTEGRATED MARKETING COMMUNICATION

book contains previous year solved papers plus faculty important questions and answers
specially for MAHARSHI DAYANAND UNIVERSITY ROHTAK
(HARYANA) .questions and answers are specialy design specialy for MAHARSHI
DAYANAND UNIVERSITY ROHTAK (HARYANA) students.

Please note: All products sold on mbabooksindia.com are brand new and 100%
genuine
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INTEGRATED MARKETING COMMUNICATION

Unit-1

Introduction — Concept of marketing communication, marketing communication mix,
factor affecting marketing communication mix, drivers of integrated marketing mix;
models of marketing communication — Blade Box Mode,

AIDAS model, Lavidge Steiner model, DAGMAR model, PCB model; marketing
communication planning process

Unit-I1

Managing the Marketing Communication Process — Analysis of promotiona
opportunities, concepts of segmentation and target marketing, promotional strategy of
formulation and competitive positioning, determination of promotional

objectives, deciding promotional appropriation, integrating marketing communication
programme, commissioning and contracting external resources

Unit-111

Advertising and Media Planning — Advertising plan, cregtive strategy, advertising appeal,
creative formats, stages of creative strategy — idea generation, copy writing, layout, copy
testing and diagnosis; media planning — traditional and

contemporary media; media objectives — reach, frequency, cost etc.; media strategy,
media scheduling, media planning models, key issues in advertising — comparative
advertising, web advertising; advertising agency — functions and types,

outdoor advertising

Unit-1V

Wider Issues and Dimensions — Sales promotions, persona selling, direct marketing,
public relations, publicity and corporate advertising, unconventional promotional media,
marketing communication budgeting, measuring promotional

performance, global marketing communication, legal and ethical issues in integrated
marketing communication
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