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1. DOWNLOAD EBOOK WITH NOTES CHAPER WISE

PREVIEW OF CHAPTERS
1 Content V ocabulary-I
2 Content Vocabulary-I|
3 Structure Words
4 Phrasal Verbs. Word-Formation
5 Literary Devices
6 Rhetorical Devices
7 Communicative Functions and Grammatical Structures
Detail view
TS-2 Tourism Development: Products, Operations & Case Studies
CONTENTS COVERED
Block- 1Under standing Tourists and Hosts
Unit-1 Profiling Foreign Tourists
Unit-2 Profiling Domestic Tourists
Unit-3 Guest-Host Relationship
Unit-4 Sociology, Anthropology and Tourism
Block-2 Guides and Escorts
Unit-5 Discovering a Town : Guide and the City Tour
Unit-6 Describing a Monument : Tgj Mahal
Unit-7 The Mountain Guide : Sherpa

Unit-8 Journey through a Museum
Unit-9 Visiting National Park : A Guide's Perception



Block- 3 Tourists Sites: Products and Oper ations-|

Unit-10 Dance and Music: The Khajuraho Festival
Unit-11 The Business City : Bombay
Unit-12 Cuisines, Customs, Festivals and Fairs

Block- 4 Tourists Sites : Products and Operations-1 |

Unit-13 Adventure and Sports

Unit-14 Beach and Island Resorts : Kovalam and L akshadweep
Unit-15 Hill Stations of India

Unit-16 Wild Life : Jim Corbett and Gir National Parks

Block- 5 Tourists Sites: Products and Operations-1 11

Unit-17 Pilgrimage
Unit-18 Festivals

Unit-19 Ethnic tourism
Unit-20 Crafts and Folk Art

Block- 6 Promotional Skills: Case Studies-|

Unit-21 Festivals of India: A Cultural Construction Abroad
Unit-22 Indiafest

Unit-23 Kalinga-Bali Y atra

Unit-24 Palace on Wheels

Block- 7 Promotional Skills: Case Studies-11

Unit-25 PATA : A Study of Travel Mart
Unit-26 Marketing Overseas. Tourism Department, Government of India
Unit-27 State Government Tourism Promotiona Plans: A Case Study of Maharashtra

Block- 8 Learning from Other

Unit-28 SITA

Unit-29 Air India

Unit-30 Highway Services : Haryana Tourism
Unit-31 The Heritage Hotels
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