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ABOUT THE BOOK

FROM THE PUBLISHER

  If you find yourself getting fed up and frustrated with other Guru Jambheshwar
University of Science & Technology Hisar book solutions now mehta solutions brings
top solutions for Guru Jambheshwar University of Science & Technology Hisar 
MARKETING MANAGEMENT contains previous year solved papers plus faculty
important questions and answers specially for Guru Jambheshwar University of
Science & Technology Hisar .questions and answers are specially design specially for
Guru Jambheshwar University of Science & Technology Hisar students .

 

  Please note: All products sold on mbabooksindia.com  are brand new and 100%
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UNIT 1
Nature, scope and concept of marketing; Corporate orientations towards the marketplace;
Marketing Mix; Understanding 4 A’s of Marketing; Marketing Environment and
Environment Scanning; Marketing Information System and Marketing Research;
Understanding Consumer and Industrial Markets; Market Segmentation, Targeting and
Positioning.
UNIT II
Product decisions: Product concept and classification, product mix, product life cycle,
new product development; Product branding, packaging and labeling decisions; Pricing
decisions: Factors affecting pricing decisions, setting the price, Pricing strategies and
methods.
UNIT III
Distribution Channels and Logistics Management: nature, types and role of
intermediaries; Channel design decisions, Channel behavior and organization, Channel
management decisions, Logistics management decisions.Marketing communication and
promotion decisions: Factors influencing promotion mix; Advertising decisions; Personal
Selling; Sales force management; Sales promotions; Publicity and Public relations.
UNIT IV
Holistic marketing: Trends in marketing practices, Internal marketing, Socially
responsible marketing, Marketing implementation and control; New issues in marketing-
Globalization, Consumerism, Green Marketing, Direct Marketing, Network Marketing,
Event Marketing, Ethics in Marketing. 
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