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ABOUT THE BOOK
FROM THE PUBLISHER
If you find yourself getting fed up and frustrated with other UTK AL
UNIVERSITY book solutions now mehta solutions brings top solutions for
CONSUMER BEHAVIOUR contains previous year solved papers plus faculty

important questions and answers specially for UTKAL UNIVERSITY .questions and
answers are specially design specially for UTKAL UNIVERSITY students.

Please note: All products sold on mbabooksindia.com are brand new and 100%
genuine

e Case studies solved
¢ New addition fully solved

¢ |ast 5yearssolved paperswith current year plus guess

PH: 07011511310, 09899296811 FOR ANY problem

FULLY SOLVED BOOK LASY 5 YEARSPAPERS SOLVED PLUS GUESS
CONSUMER BEHAVIOUR
Unit-1 Introduction: the application of consumer behaviour, principle to strategic

marketing, Consumer Research, Consumers Psychographics, Constructing a
Psychographic inventory, application of psychographic analysis



Unit-2 The nature of consumer’s attitude; structural models of attitudes, measurement of
attitudes, social class and consumer behaviour; the measurement of social class, life style
profiles of the social classes

Unit-3 The influence of culture on consumer behaviour, characteristics of culture, the
measurement of culture persona influence and the opinion leadership process,
measurement of opinion leadership

Unit-4 Consumer Decision making; Four view of consumer - Economic man, Passive
Man, Cognitive Man, Emotional Man, Consumer Decision Process, Comprehensive
Models of Consumer Decision Making; Nicosia Models Howard - Sheth Model, Engel -
Kollat - Blackwell Model.

Unit-5 Diffusion of innovations; the diffusion process, the adoption process, a profile of
the consumer innovator consumer behaviour, application for profit and Non profit service
Organisation
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